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To,  
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Scrip Code: 544176 
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To      

Sr. General Manager  
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Exchange Plaza, C-1, Block G, Bandra Kurla 

Complex 
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Sub.: Intimation under Securities and Exchange Board of India (Listing Obligations and 

Disclosure Requirements) Regulations, 2015- Newspaper Clippings of the Audited 

Standalone and Consolidated Financial Results of the Company for the Quarter and 

Financial year ended 31st March, 2025. 

  

 

Dear Sir/ Madam, 

 

As per Regulation 47 and other applicable provisions of Securities and Exchange Board of India (Listing 

Obligations and Disclosure Requirements) Regulations, 2015 (“SEBI LODR Regulations”), please find 

enclosed herewith the copies of Newspaper clippings of Audited Standalone and Consolidated Financial 

Results of the Company for the Quarter and Financial year ended March 31, 2025 published in Business 

Standard (English), Vishwavani (Bangalore edition) and Navshakti (Mumbai edition) on 8th  May, 2025. 
 
The clippings can be accessed at https://aadharhousing.com/investor-relations/newspaper-publications         
 

Kindly take the same in your record. 

 

Thanking you. 

For Aadhar Housing Finance Limited 

Harshada Pathak 

Company Secretary and Compliance Officer 

Encl.: As above 
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ANJALI SINGH 

Mumbai, 7 May 

MRF Limited on Wednesday reported a 
29.29 per cent year-on-year increase in 
profit after tax (PAT) for Q4FY25, driven by 
an 11.43 per cent growth in consolidated 
revenue from operations. 

The company's Q4FY25 PAT stood at 
~512 crore, while revenue from operations 
reached ~7,074.82 crore. For FY25, MRF's net 
profit declined 10.18 per cent to ~1,869.2 
crore due to increased input costs, despite 
an 11.8 per cent rise in revenue ~28,153.18 
crore.  

The firm's consolidated exports grew by 
23 per cent to ~2,321 crore in FY25. MRF's 
presence in the electric vehicle segment 
and launch of new SKUs contributed to 
growth momentum. It's share price rose 
4.23 per cent to ~1,40,670.75 on BSE. 

MRF's growth was driven by all three key 
market segments—replacement, institu-
tional, and export. The company imple-
mented price hikes to mitigate rising input 
costs, which partially offset the impact of 
raw material costs and rupee depreciation.

MRF posts 29% 
rise in Q4 profit
Price hikes implemented 
to offset rising input costs

Jio added 2.17 mn subscribers in March
SUBHAYAN CHAKRABORTY 

New Delhi, 7 May 

Reliance Jio gained the most number of 
subscribers in March with 2.17 million 
new wireless users or 74 per cent of all 
subscriber additions in the industry, data 
from the Telecom Regulatory Authority 
of India (Trai) showed on Wednesday. 

The market leader continued to con-
solidate its position in 2025, gaining 1.76 
million and 0.68 million users in 
February, and January respectively. 

On the other hand, the pace of user 
addition for Airtel continued to slow for 
a second month. In March, Bharti Airtel 

added 1.25 million users, down from 1.59 
million and 1.65 million new users in the 
two preceding months. 

With 0.54 million users leaving its 
service in March, Vodafone Idea (Vi) saw 
customer attrition spike. It had lost just 
20,720 subscribers in February, after 
shedding 1.33 million in January. 

Meanwhile, state-owned telecom 
operator BSNL managed to stage a turn-
around in March. It gained 49,177 users 
in March, after losing 0.56 million users 
and 0.15 million users in the preceding 
two months. With BSNL keeping tariffs 
unchanged, a large number of sub-
scribers using entry-level plans shifted 

to the telco in July, last year, but the 
additions had reversed in the last few 
months of 2024. 

The telco is currently aiming to roll 
out its home-grown 4G network nation-
wide with 1 lakh towers by June. 

Jio and Airtel mobile wireless market 
share continued to inch up in March, ris-
ing to 40.6 per cent, and 33.69 per cent in 
March.  

The rise was primarily at the expense 
of BSNL, whose share fell to 7.87 per cent. 
Vi had a 17.75 per cent share. 

The overall number of mobile phone 
connections in India increased by 2.94 
million or 0.25 per cent in March. 

AKSHARA SRIVASTAVA 

New Delhi, 7 May 

Homegrown ayurvedic fast-moving 
consumer goods (FMCG) company 
Dabur India has decided to discon-
tinue certain low-performing products 
as part of its plan to register near-dou-
ble-digit growth in financial year 2025-
26 (FY26). 

“Our ambition is to achieve sustain-
able double-digit compound annual 
growth rate (CAGR) by FY28 in both top 
line and bottom lines. This renewed 
strategy builds on our core strengths 
while pivoting towards future-ready 
levers of value creation,” Mohit 
Malhotra, chief executive officer (CEO) 
at Dabur India, told investors in a post-
earnings call on Wednesday. 

This strategy of the maker of 
Hajmola candy and Real fruit juices is 
anchored on seven pillars, including 
“rationalisation of underperforming 
products and SKUs (stock-keeping 
units)” in order to release capital for 
bigger bets. “A few examples of these 
are Vedic Tea, adult and baby diapers, 

and Dabur Vita (nutritious drink 
brand),” Malhotra added. 

The company will also push the 
pedal on premiumisation and contem-
porisation of products across categories. 
Further, it will be on the lookout for 
inorganic opportunities, especially in 
the healthcare wellness space, which 
can also be extended to foods. 

Amid a challenging demand envi-
ronment marked by high food inflation 
and surge in cost of living, the company 
recorded an 8.4 per cent fall in net profit 
to ~320 crore in the March quarter. The 
company had recorded a net profit of 
~349.5 crore in the year-ago period. 

Dabur to discontinue 
items to drive growth

                                         Change in % 
                       (in ~cr)     Q-o-Q    Y-o-Y 

 Revenues         2,830.14     -15.65       0.55 

 Other income       141.15       10.25       9.55 

 Net profit             320.13     -38.72      -8.41 
Source: Company; Compiled by: BS Research Bureau

HOW THEY STACK UP 
Dabur’s financials in Q4FY25

When do you expect  
urban demand to  
recover? 
I’m hoping it will recover in 
12 to 18 months. The factors 
in recovery are there. I 
would say I am a little bit 
more bullish this year than I 
was last year. 

What is your 
distribution reach 
and where do you 
aim for it to be in 
FY26? 
Our distribution is 
roughly a little less 
than a million 
outfits directly, and 
we hope to grow 20 
per cent in two 
years. 

When do you expect 
recovery in volumes in 
soaps? 
Recovery will happen soon 
but growth in volumes will 
be range-bound — 2-3 per 
cent. 

Do you expect to cut prices 
of soaps? 
We will probably not do 
price cuts at this point in 
time. Palm-oil prices in the 
past two weeks have 
crashed, so we have to wait 
and watch. 

What are your 
plans for the 
categories you have 
described as 
“categories for the 
future”? 
These categories are 
those that must 
grow in mid-teens. 
And these are 
highly under-
penetrated and 
high-growth 

categories — deodorants, 
fragrances, air care, laundry, 
liquids, and pet care. 

When do you expect 
margins to improve? 
I think margins will improve 
by the second half (of FY26) 

because costs seem to be 
coming down. 

Godrej Consumer Products 
has entered the pet food 
category. Will you look at 
pet care too? 
“Pet” is an exciting category 
and we will look at more 
opportunities there. We 
don’t normally speak of 
plans before we implement 
them. For now, we have 
entered the category with 
Godrej Ninja, and we will 
evaluate with time. 

When do you expect to see 
price growth coming back 
in the Indonesian market? 
Part of that market is price 

growth. Part of it is because 
of currency devaluation. We 
grew 5 per cent in volumes 
and 1 per cent in rupee 
terms because of currency 
devaluation. That’s a 
volatile thing. It’s hard for 
me to predict. In 
international markets, I just 
look at growth in volumes. 
Even for Indian markets, my 
focus is always on volumes 
and prices. These are not in 
our hands. 

Are smaller packs doing 
better for Godrej Consumer 
Products? 
They are. We expect this to 
continue for the next one or 
two quarters.

‘Hoping urban demand 
will recover in 12-18 mths’
Godrej Consumer Products expects recovery in urban demand in  
12-18 months. SUDHIR SITAPATI, managing director and chief 
executive officer, tells Sharleen D’Souza that a recovery in the 
volumes of soaps will happen soon. Edited excerpts:

SUDHIR 
SITAPATI  
MD & CEO, 
Godrej 
Consumer 
Products 

 OUR  
DISTRIBUTION IS A  
LITTLE LESS THAN A 
MILLION OUTFITS 
DIRECTLY, AND WE HOPE 
TO GROW BY 20% IN 
THE NEXT TWO YEARS”

SURAJEET DAS GUPTA 

New Delhi, 7 May 

Bengaluru-based Routematic, 
India’s leading artificial intel-
ligence-driven corporate trans-
port-as-a-service player, which 
provides its services to over 
300 companies, on Wednesday 
announced that it has secured 
~340 crore in a funding round 
led by Singapore-based 
Fullerton Carbon Action Fund 
and French green fund 
Shift4Good. Ostara Advisors, 
India’s leading climate-tech-

nology investment banking 
firm, was the exclusive finan-
cial advisor to Routematic on 
this transaction. 

The move is important 
as it comes at a time 
when the app-based 
mobility space — both 
business-to-business 
(B2B) and business-to-
consumer (B2C) — has 
been under a cloud, following 
the financial crisis and closure 
of BluSmart Mobility Services, 
which was based primarily on 
electric vehicles (EVs). 

Founded in 2013, 
Routematic provides a safe 
and predictable commute 
experience to over 300,000 

employees, undertaking 5 
million trips a month. 

India’s employee 
transportation market 
is expected to reach 

$13.2 billion by 2030. 
Says Sriram Kannan, 

founder and chief executive 
officer of Routematic, “With the 
new fundraise, we will be 
expanding to the top five cities 
in the country, which account 

for 85 per cent of the corporate 
transportation business. 
Currently, we are in Pune and 
Bengaluru; we will now expand 
to Hyderabad, Delhi, and 
Chennai.” 

Currently, 10 per cent of 
the fleet consists of EVs, but 
Kannan says demand is 
much higher. The plan is to 
increase the share of EVs to 
30–35 per cent in a few years 
and shift to a fully electric 
fleet by 2028–30, in line with 
clients’ plans to expand their 
green footprint. 

Routematic raises ~340 cr, defies EV dip

Firm’s net profit fell 8.4% to ~320 cr in March qtr

AUM - ` 25,531 Cr.

PRESENCE ACROSS - 591 Branches & 
Offices 21 States & UTs

DISBURSEMENT (FY 25) - ` 8,192 Cr.

LIVE ACCOUNTS - 2,99,000+

NET PROFIT AFTER TAX (FY 25) - ` 912 Cr.

Call us - 1800 268 4040| www.aadharhousing.com

Building Foundations for 
Families and the Future.

For and on behalf of the Board of Directors of
Aadhar Housing Finance Limited

Place : Mumbai
Date : Date : May 06, 2025

Sd/-
Rishi Anand

Managing Director & CEO
DIN 02303503
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Notes:
a) The above is an extract of the detailed format of quarterly results filed with the Stock Exchanges under Regulation 33 and 52 of the Listing Regulations. The full format of 

the quarterly financial results are available on the websites of the Stock Exchanges www.bseindia.com and www.nseindia.com and the Aadhar Housing Finance Limited 
www.aadharhousing.com

b) For the other line items referred in regulation 52 (4) of the Listing Regulations, pertinent disclosures have been made to the Stock Exchange BSE Limited and can be 
accessed on www.bseindia.com

c) Debt service coverage ratio, Interest service coverage ratio, Current ratio, Long term debt to working capital ratio, Bad debts to account receivable ratio, Current liability 
ratio, Debtors turnover, Inventory turnover and Operating margin (%) are not applicable.

d) Key standalone financial information :

(Rs. in lakhs)

e) Previous period / year figures have been regrouped / re-classified wherever necessary in line with the financial results for the quarter and year ended March 31, 2025.

STATEMENT OF CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER AND YEAR ENDED MARCH 31, 2025

PARTICULARSSr.
No.

For the quarter 
ended March

31, 2025

Audited

1 Total Revenue from Operations   83,261   69,180   3,10,763   2,58,682 
2 Net Profit / (Loss) for the period (before Tax, Exceptional and/or Extraordinary items)  31,591   25,861   1,17,326   95,959 
3 Net Profit / (Loss) for the period before tax (after Exceptional and/or Extraordinary items)  31,591   25,861   1,17,326   95,959 
4 Net Profit / (Loss) for the period after tax (after Exceptional and/or Extraordinary items)  24,484   20,176   91,183   74,964 
5 Total Comprehensive Income for the period [Comprising Profit/ (Loss) for the period   24,104   20,192  90,803   75,006 

(after tax) and Other Comprehensive Income (after tax)]
6 Paid up Equity Share Capital   43,138   39,476   43,138   39,476 
7 Reserves (excluding Revaluation Reserve)   5,94,091   4,05,499   5,94,091   4,05,499 
8 Securities Premium Account  2,31,077   1,33,700   2,31,077   1,33,700 
9 Net worth   6,37,223   4,44,969   6,37,223   4,44,969 

10 Paid up Debt Capital/ Outstanding Debt   16,32,242   13,95,962   16,32,242   13,95,962 
11 Outstanding Redeemable Preference Shares  NA NA NA NA
12 Debt Equity Ratio  2.56 3.14 2.56 3.14
13 Earnings Per Share (not annualised for quarter ended periods)

1. Basic: 5.68 5.11 21.43 18.99
2. Diluted: 5.55 4.89 20.85 18.35

14 Capital Redemption Reserve  NA NA NA NA
15 Debenture Redemption Reserve   531   16,910   531   16,910 
16 Total Debts to Total Assets (%) 70.80% 73.64% 70.80% 73.64%
17 Net profit Margin (%) 29.36% 29.16% 29.33% 28.98%
18 GNPA (%) 1.08% 1.10% 1.08% 1.10%
19 NNPA (%) 0.71% 0.65% 0.71% 0.65%
20 Provision Coverage Ratio (%) 34.46% 41.27% 34.46% 41.27%
21 Capital Adequacy Ratio (CRAR) (%) 44.61% 38.46% 44.61% 38.46%

For the quarter 
ended March

31, 2024

For the year 
ended March 

31, 2025

For the year 
ended March 

31, 2024

Audited

PARTICULARSSr.
No.

For the quarter 
ended March

31, 2025

1 Total Revenue from Operations   83,252   69,171   3,10,735   2,58,659 
2 Profit before tax & exceptional items  31,648   25,844   1,17,381   95,923 
3 Profit before tax   31,648   25,844   1,17,381   95,923 
4 Profit after tax   24,524   20,151   91,211   74,851

For the quarter 
ended March

31, 2024

For the year 
ended March 

31, 2025

For the year 
ended March 

31, 2024

Audited Audited

Scan QR Code
for the complete
financial result

OR visit: https://aadharhousing.com/storage/DisclosurePdfs/6819ec55870f4.pdf
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vishwavani.news

ÓÜÊÜÞaÝÃÜ ÓÜ|¡¨ÜÆÉ

ÃÝgÂPæR 8®æà ÓÝ§®Ü

®ÝÙæ PÜÓÝ±Ü ¨Ü£¤ 
±ÜÅÍÜÔ¤ ±ÜÅ¨Ý®Ü

æ̧íWÜÙÜãÃÜá: C£¤àaæWæ ±ÜÅPÜoWæãívÜ GÓ…GÓ…
GÇ…Ô ¶ÜÈñÝíÍÜ̈ ÜÈÉ æ̧íWÜÙÜãÄ®Ü APÜÒÃÝ GÓ…. 
618 AíPÜWÜÚÓÜáÊÜ ÊÜáãÆPÜ ÃÝgÂPæR Gío®æà ÓÝ§®Ü 

±Üvæ©¨ÝªÃæ. æ̧íWÜ ÙÜãÄ®Ü 
ËËGÓ… ÍÝÃÜ̈ Ü ±ÜpæàÇ… 
ÖæçÓÜãRÇ…®ÜÈÉ ÊÝÂÓÝíWÜ 
ÊÜÞw Ü̈ª APÜÒÃÝ.GÓ…., 
2024&25 ®æà ÓÝÈ®Ü GÓ…
GÓ…GÇ…Ô ±ÜÄàPæÒ¿áÈÉ 
618 AíPÜWÜÚ Ô¨ÝªÃæ. 

APÜÒÃÝ ÓÝ«Ü®æWæ ±æäàÐÜPÜÃÜá ÖÝWÜã ÍÝÇÝ BvÜÚñÜ 
ÔŸºí© ÊæáaÜácWæ ÊÜÂPÜ¤±ÜwÔ¨ÝªÃæ.

æ̧íWÜÙÜãÃÜá: PÜ®Ü°vÜ ÓÝ×ñÜÂ ±ÜÄÐÜ£¤®Ü WèÃÜÊÜ Ü̈£¤ 
±ÜÅÍÜÔ¤ ±ÜÅ¨Ý®Ü ÓÜÊÜÞÃÜí»Ü ÍÜáPÜÅÊÝÃÜ ÓÜíhæ 5 
WÜípæWæ ÎÅà PÜêÐÜ¡ÃÝg ±ÜÄÐÜ£¤®Ü ÊÜáí©ÃÜ̈ ÜÈÉ 
®Üvæ¿áÈ æ̈. PÝ¿áìPÜÅÊÜá Ü̈ÈÉ hÝ®Ü±Ü̈ Ü ñÜgn 
±æäÅ.×.Î.ÃÝÊÜáaÜí Ü̈Å WèvÜ ÊÜáñÜá¤ ×Ä¿á 
ŸÃÜÖÜWÝ£ì vÝ.¹.G®….ÓÜáËáñÝÅ ¸ÝÀá 
AÊÜÄWæ, PÜÓÝ±Ü ÊÜÞi A«ÜÂPÜÒ ®Ývæãàg vÝ. 
ÊÜá®Üá ŸÚWÝÃ… ÓÝ§²ÔÃÜáÊÜ WèÃÜÊÜ Ü̈£¤ ±ÜÅÍÜÔ¤ 
±ÜÅ¨Ý®Ü ÊÜÞvÜÇÝWÜáÊÜâ Ü̈á. PÜÓÝ±Ü A«ÜÂPÜÒ 
®Ývæãàg vÝ.ÊÜáÖæàÍÜ hæãàÎ, ÃÜÊÜá|ÎÅà 
ÓÜÊÜáãÖÜ E Ü̈ÂÊÜá ÓÜíÓæ§WÜÙÜ ÊÜááSÂÓÜ§ ®Ývæãàg 
vÝ.GÓ….ÐÜvÜPÜÒÄ E±ÜÔ§ñÜÄÃÜÈ¨ÝªÃæ.

PÜ®ÝìoPÜ Ë«Ý®Ü ±ÜÄÐÜñ… ÓÜ̈ ÜÓÜÂ ÖÝWÜã PÜ®ÝìoPÜ B¿áì ÊæçÍÜÂ ÊÜáÖÝÊÜáívÜÚ¿á 
ÃÝhÝÂ«ÜÂPÜÒ q.G.ÍÜÃÜÊÜ| AÊÜÃÜá ÊÝÓÜË g¿áí£¿á ±ÜÅ¿ááPÜ¤ ®ÜWÜÃÜ̈ Ü ÖÜÆÊævæ ®Üvæ̈ Ü ±ÜähÝ 
PÝ¿áìPÜÅÊÜá Ü̈ÈÉ »ÝX¿ÞX ÃÝgÂ Ü̈ g®Ü ÓÜáS ®æÊÜá¾© ÊÜáñÜá¤ ÍÝí£¿ááñÜÊÝX Ÿ Ü̈áPÜÆá 
±ÝÅ¦ìÔ Ü̈ÃÜá.

ÊÜÁãàÓÜÖÜgÊÝ¨Ü PÝÀáÇæÀáí¨Ü ÊÜáíWÜÙÜÊÝÃÜ ÃÝ£Å BÓÜ³ñæÅ¿áÈÉ Pæã®æ¿ááÔÃÜá

PæãàÊÜáá ̈ æÌàÐÜ ±Ü›PÜÃÜ|; ÖæçPæãàp…ì PÜ¨ÜñÜqr¨Ü ±ÜäíhÝ

PÜÓÝ±Ü ÊÜÞi A«ÜÂPÜÒ ±æä›. 
i.GÓ….Ô¨ÜªÈíWÜ¿áÂ ¯«Ü®Ü

æ̧íWÜÙÜãÃÜá: PæãàÊÜáá æ̈ÌàÐÜ BÃæãà±Ü̈ Ü ÊæáàÇæ 
Ü̈ü| PÜ®Ü°vÜ iÇÉæ¿á E²³®ÜíWÜw sÝOæ¿áÈÉ 

¨ÝSÇÝXÃÜáÊÜ G¶…IBÃ… ÊÜáñÜá¤ B®ÜíñÜÃÜ 
PÝ®Üã®Üá ±ÜÅQÅÁá ÃÜ̈ Üª£ PæãàÄ ̧ æÙÜ¤íWÜw ¹hæ² 
ÍÝÓÜPÜ ÖÜÄàÍ… ±ÜäíhÝ ÖæçPæãàp…ìWæ Aiì 
ÓÜÈÉÔ¨ªÝÃæ.

ñæPÝRÃÜáË®Ü GÓ….¹.C¸ÝÅ×í ÓÜÈÉÔÃÜáÊÜ 
Ü̈ãÄ®Ü B«ÝÃÜ̈ ÜÈÉ ¨ÝSÇÝXÃÜáÊÜ G¶…

IBÃ… ÃÜ̈ Üª£ PæãàÄ ÖÜÄàÍ… ±ÜäíhÝ ÓÜÈÉÔÃÜáÊÜ 
Aiì¿á®Üá° ËaÝÃÜOæWæ ±ÜÄWÜ~ÓÜáÊÜíñæ AÊÜÃÜ 
±ÜÃÜ ÊÜQàÆÃÜá ®ÝÂ¿áÊÜáã£ì Ë.ÎÅàÍÝ®Üí Ü̈ 
AÊÜÃÜ HPÜÓÜ̈ ÜÓÜÂ ÃÜhÝPÝÈà®Ü ²àsÜPæR 
PæãàÄ Ü̈ÃÜá. BWÜ ®ÝÂ¿áÊÜáã£ìWÜÙÜá C Ü̈á 
g®Ü±ÜÅ£¯˜Wæ ÓÜíŸí˜Ô Ü̈ ±ÜÅPÜÃÜ|ÊÝX Ü̈áª, 
D ®ÝÂ¿ÞÆ¿áPæR B ÊÝÂ²¤ CÆÉ. D ÓÜíŸí«Ü 
ÊÜááSÂ ®ÝÂ¿áÊÜáã£ìWÜÚí Ü̈ ¯ æ̈àìÍÜ®Ü 
±Üvæ̈ Üá, B æ̈àÍÜÊÝ Ü̈Ãæ Aiì ËaÝÃÜOæWæ 
PæçWæ£¤PæãÙÜÛÇÝWÜáÊÜâ Ü̈á Gí Ü̈ÃÜá. ÓÝPÜÐÜár 
ÓÜÊÜÞÇæãàaÜ®æ¿á ŸÚPÜ ÊÜááSÂ 
®ÝÂ¿áÊÜáã£ìWÜÙÜ B æ̈àÍÜPæR JÙÜ±Üoár 
Aiì¿á®Üá° Êæáà 8PæR ËaÝÃÜOæWæ ±Üqr 
ÊÜÞvÜÆá B æ̈àÎÔ Ü̈ÃÜá.

±± ËÍÜÌÊÝ~ ÓÜá©ªÊÜá®æ  æ̧íWÜÙÜãÃÜá

ÓÝ×£, ÇæàSPÜ i.GÓ….Ô Ü̈ªÈíWÜ¿áÂ AÊÜÃÜá 
ÊÜÁãàÓÜÖÜgÊÝ Ü̈ PÝÀáÇæÀáí Ü̈ 
ÊÜáíWÜÙÜÊÝÃÜ ÃÝ£Å ®ÜWÜÃÜ̈ Ü TÝÓÜX 
BÓÜ³ñæÅ¿áÈÉ ¯«Ü®ÜÃÝX¨ÝªÃæ.

ñÜáÊÜáPÜãÄ®Ü æ̧ÙÝÛÊæ¿áÊÜÃÝ Ü̈ 
Ô Ü̈ªÈíWÜ¿áÂ ÎPÜÒ| ñÜgnÃÝX, PÜ®Ü°vÜ 
ÓÝ×ñÜÂ ±ÜÄÐÜ£¤®Ü 17®æà A«ÜÂPÜÒÃÝX 
PæçWæãívÜ PæÆÓÜWÜÙÜá PÜ®Ü°vÜ ÓÝ×ñÜÂ 
±ÜÄÐÜñÜ¤®Üá° ÓÜ̈ ÜêyÜÊÝX PÜoárÊÜÈÉ 
±ÜÅÊÜááS ±ÝñÜÅ ÊÜ×Ô Ü̈ÊÜâ. ÓÝ×ñÜÂ ±ÜÄÐÜ£¤Wæ 
Jí Ü̈á ¯©ìÐÜr «ÜÌg ÃÜã²ÓÜáÊÜÈÉ AÊÜÃÜ ±ÝñÜÅ 
ÊÜáÖÜñÜÌ Ü̈áª. BvÜÚñÝñÜ¾PÜÊÝX, B¦ìPÜÊÝX 
±ÜÄÐÜñÜ¤®Üá° PÜoárÊÜÈÉ ÍÜÅËáÔ Ü̈ 
Ô Ü̈ªÈíWÜ¿áÂ®ÜÊÜÃÜá PÜ®Ü°vÜ ÓÝ×ñÜÂ ±ÜÄÐÜ£¤®Ü 
±ÜÅPÜoOæWÜÚWæ ËÍæàÐÜ WÜÊÜá®Ü PæãorÃÜá. PæÆ 
©®ÜWÜÚí Ü̈ A®ÝÃæãàWÜÂ ²àwñÜÃÝX Ü̈ª AÊÜÃÜá 
TÝÓÜX BÓÜ³ñæÅ¿áÈÉ bQñæÕ ±Üvæ¿áá£¤ Ü̈ªÃÜá. 
bQñæÕ ¶ÜÆPÝÄ¿ÞWÜ̈ æà ÊÜáíWÜÙÜÊÝÃÜ ÃÝ£Å 
CÖÜÇæãàPÜ ñÜÂiÔ¨ÝªÃæ. aÝÊÜáÃÝg±æàpæ¿á 
ÈíWÝ¿áñÜÃÜ ÃÜá Ü̈Å»ÜãËá¿áÈÉ Ÿá«ÜÊÝÃÜ 

AíñÜÂQÅÁá ®æÃÜÊæàÄñÜá. 
PÜÓÝ±ÜWæ  ®æç£PÜ ÍÜQ¤ ñÜáí¹ Ü̈ª i.GÓ….Ô:

PÜ®Ü°vÜ ÓÝ×ñÜÂ ±ÜÄÐÜ£¤®Ü BÊÜÃÜ| Ü̈ÈÉ  
±æäÅ.i.GÓ….Ô Ü̈ªÈíWÜ¿áÂ AÊÜÃÜ ±Ý¦ìÊÜ 

ÍÜÄàÃÜPæR WèÃÜÊÜ ÓÜÈÉÔ ÊÜÞñÜ®Ýw Ü̈ 
PÜÓÝ±Ü A«ÜÂPÜÒ vÝ.®Ývæãàg 
ÊÜáÖæàÍ… hæãàÎ, B æ̈àÊÜÃæà 
Ÿí Ü̈ÃÜã ®Ü®Ü°®Üá° »ÜÅÐÜr®Ü®Ý°XÓÜÇÝÃÜ 
GíŸ NãàÐÜOæ ÊÜÞw Ü̈ªÆÉ æ̈, ÖÝWæà 
®Üvæ̈ Üá PæãívÜá PÜ®Ü°vÜ ÓÝ×ñÜÂ 
±ÜÄÐÜ£¤Wæ ®æç£PÜ ÍÜQ¤ ñÜáí¹ Ü̈ÊÜÃÜá i.

GÓ….Ô Ü̈ªÈíWÜ¿áÂ. AÊÜÃÜá ±ÜÄÐÜ£¤®Ü A˜PÝÃÜ 
ÊÜ×ÔPæãívÝWÜ ±ÜÄÐÜñÜá¤ ÓÜí©WÜœ ÓǕ °ÊæàÍÜ 

Ü̈ÈÉñÜá¤, ÖÜí±Ü ®ÝWÜÃÝg¿áÂ®ÜÊÜÃÜ A˜PÝÃÝÊÜ 
˜¿áÈÉ ®Üvæ̈ Ü A˜PÝÃÜ Ü̈áÃÜá±ÜÁãàWÜ, 

Ü̈áÊÜÂìÊÜÖÝÃÜ, ÓÜÌg®Ü ±ÜPÜÒ±ÝñÜ ×®æ°Çæ¿áÈÉ 
ÍÝÂÊÜáÓÜáí Ü̈ÃÜ BÁãàWÜ̈ Ü ÃÜaÜ®æ¿ÞXñÜá¤. 
Êæãor Êæã Ü̈Æ ÓÜÆ ÓÜÃÜPÝÃÜ̈ Ü BvÜÚñÝ˜ 
PÝÄWÜÙÜ®Üá° PÜívÜ ÊæáàÇæ ±ÜÄÐÜñÜá¤ Êæã Ü̈È®Üíñæ 
ÊÜááí Ü̈áÊÜÃæ¿áÊÜâ æ̈à G®Üá°ÊÜ BñÜíPÜ̈ Ü 
ÓǕ °ÊæàÍÜ̈ ÜÈÉ Ô Ü̈ªÈíWÜ¿áÂ AÊÜÃÜá A˜PÝÃÜ 
ÔÌàPÜÄÔ PÜÓÝ±Ü HÚWæWÝX ÍÜá Ü̈œ ÖÜÓÜ¤ÃÝX 

Ü̈áw Ü̈ÃÜá. AÊÜÃÜ AWÜÆáËPæ Êæç¿áQ¤PÜÊÝX 
®ÜÐÜr Eíoá ÊÜÞw æ̈ Gí Ü̈á ÓÜíñÝ±Ü 
ÓÜãbÔ Ü̈ÃÜá.

3 Pæãàq ÊÜåèÆÂ¨Ü A®Ü˜PÜêñÜ BÔ¤ ÊÜÍÜ
æ̧íWÜÙÜãÃÜá: ®ÜWÜÃÜ̈ ÜÈÉ ¹wG¿áá A®Ü̃ PÜêñÜ 

¯ÊÜÞì|WÜÙÜ®Üá° ñæÃÜÊÜâ PÝ¿ÞìaÜÃÜOæ ®ÜvæÔ BÔr®… 
pè®…, ŸhÝh… Ôóàp… ÊÜáñÜá¤ ¯àÆÓÜí Ü̈Å Ü̈ÈÉ 3 Pæãàq 
ÃÜá.ÊÜåèÆÂ Ü̈ BÔ¤¿á®Üá° ÊÜÍÜ±ÜwÔPæãíw æ̈.

BÔ®… pè®…, ŸhÝh… Ôóàp…, ¯àÆÓÜí Ü̈Å ÊÜáÚWæ 
ÓÜíTæÂ 31/1 ÊÜáñÜá¤ 42ÃÜÈÉ ¯ÊÜÞì|ÊÝX Ü̈ª A®Ü̃ PÜêñÜ 
¯ÊÜÞì|WÜÙÜ®Üá° ñæÃÜÊÜâWæãÚÔ, ÓÜáÊÜÞÃÜá 3 Pæãàq æ̧Çæ 
¸ÝÙÜáÊÜ ±ÜÅ æ̈àÍÜÊÜ®Üá° ±ÝÅ˜PÝÃÜÊÜâ ÊÜÍÜ±ÜwÔPæãíwñÜá. 
D ÊæàÙæ ¹wG¿á PÝ¿áì¯ÃÜñÜ ±Üvæ¿á BÃÜûÜPÜ 
A˜àûÜPÜÃÜá, ±ÜäÊÜì Ë»ÝWÜ̈ Ü PÝ¿áì±ÝÆPÜ 
A¼¿áíñÜÃÜÃÜá, ÓÜÖÝ¿áPÜ PÝ¿áì±ÝÆPÜ A¼¿áíñÜÃÜÃÜá 
ÖÝWÜã ÓÜ§Úà¿á ±æäÈàÓ… CÇÝTæ A˜PÝÄWÜÙÜá C Ü̈ªÃÜá.

vÝ.Ô Ü̈ªÈíWÜ¿áÂ 
AÊÜÃÜá 

bñÜÅ Ü̈áWÜì Ü̈ 
ÓÜÃÜPÝÄ PÜÇÝ 
PÝÇæài®ÜÈÉ PÜ®Ü°vÜ 
A«ÝÂ±ÜPÜÃÝX, 
ËË«Ü 

PÝÇæàgáWÜÙÜÈÉ ±ÝÅíÍÜá±ÝÆÃÝX, PÝÇæàgá 
ÎPÜÒ| CÇÝTæ ¯ æ̈àìÍÜPÜÃÝX ÓæàÊæ 
ÓÜÈÉÔ Ü̈ªÃÜá. PÜ®Ü°vÜ ÓÝ×ñÜÂ ±ÜÄÐÜ£¤®Ü 
A«ÜÂPÜÒÃÝX Ü̈ª AÊÜÃÜá ÓÝ×ñÜÂ APÝvæËá¿á 
ËÍæàÐÜ WèÃÜÊÜ, ÃÝhæãÂàñÜÕÊÜ ±ÜÅÍÜÔ¤, ŸÓÜÊÜ 
±ÜÅÍÜÔ¤, ÊÜÞÔ¤ ±ÜÅÍÜÔ¤ ÓæàÄ ÖÜÆÊÜâ 
±ÜâÃÜÓÝRÃÜWÜÚWæ »Ýg®ÜÃÝX¨ÝªÃæ. AÊÜÃÜ 
AWÜÈPæ PÜ®Ü°vÜ ÓÝ×ñÜÂ ÇæãàPÜPæR ñÜáíŸÇÝÃÜ̈ Ü 
®ÜÐÜr Eíoá ÊÜÞw æ̈.

& ¹.Êæç.ËgÁáàí Ü̈Å. ¹hæ² ÃÝhÝÂ«ÜÂPÜÒ

±ÜÅPÜÃÜ|¨Ü ×®æ°Çæ
C¸ÝÅ×í E²³®ÜíWÜw ¯àwÃÜáÊÜ Ü̈ãÄ®ÜÈÉ, 
ñæPÝRÃÜáË®Ü »ÜoÅ æ̧çÆá GíŸÈÉ ñæPÝRÃÜá ÎÅà 
Wæãà±ÝÆPÜêÐÜ¡ æ̈àÊÜÓÝ§®Ü̈ Ü ŸÅÖÜ¾ 
PÜÆÍæãàñÜÕÊÜ̈ ÜÈÉ Êæáà 3ÃÜí Ü̈á 
ÖÜÄàÍ… ±ÜäíhÝ AÊÜÃÜá ÃÝ£Å 
9&9.30ÃÜ ÊæàÙæWæ ñÜáÙÜá »ÝÐæ¿áÈÉ 
ñæPÝRÄ®Ü PÜí£Å ¸ÝÂÄWÜÙÜá oãÂ¸…
Çæç-p… Öæãvæ©¨ªÝÃæ. g®ÜÃæàoÃ…®Ü 
wàÓæÇ… PÜ©ª¨ªÝÃæ GíŸ ŸWæY 
ÓÜ§Úà¿áÄí Ü̈ ÊÜÞ×£ Ÿí© æ̈. ŸÅÖÜ¾ 
PÜÆÍæãàñÜÕÊÜ ÊÜááX¿ááÊÜ ÊæàÙæWæ PÜ©ªÃÜáÊÜÊÜÃÜá 
¿ÞÃÜá GíŸ ÊÜÞ×£ ŸÃÜáñÜ¤ æ̈. ®ÜÊÜá¾ÈÉ 
ÓèÖÝ Ü̈ìñæ æ̧àPÜá Gí Ü̈á ÖæàÙÜáñÝ¤Ãæ. ®ÝÊÜâ 
ÊÜáÔà©Wæ ÖæãàX BÊÜáíñÜÅ| Pæãqr Ü̈ªÄí Ü̈ 
¸ÝÂÄWÜÙÜá oãÂ¸… Öæãvæ©¨ªÝÃæ. AÊÜÄWæ 
BÊÜáíñÜÅ| ¯àvÜ̧ ÝÃÜ©ñÜá¤. PÝ¿áìPÜÅÊÜáPæR 
PÜÃæ¿á¸ÝÃÜ©ñÜá¤. ®ÝÊÜâ ×í Ü̈ãWÜÙÜá, 
×í Ü̈ãWÜÙæà AÊÜÃÜ®Üá° ÓæàÄÓÜ̧ ÝÃÜ̈ Üá. ±ÜÅÓÜá¤ñÜ 

ñæPÝRÄ®ÜÈÉ 1,200 ÊÜááÔÉÊÜáÄ Ü̈áª, ®ÝÊÜâ 150 
ÊÜá®æ¿áÊÜÃÜá C æ̈ªàÊæ. 10 ÊÜÐÜì PÜÙæ̈ ÜÃæ 5 

ÓÝËÃÜ g®ÜÃÝWÜáñÝ¤Ãæ. ÊÜááÔÉÊÜáÃÜá 
I Ü̈á ÓÝËÃÜ AÆÉ 10 ÓÝËÃÜ B Ü̈ÃÜã 
AÊÜÃÜ®Üá° Öæ̈ ÜÄÔ, ¯àÊÜâ ÓÜ®ÝñÜ®Ü 
×í Ü̈ã «ÜÊÜáì ±ÝÆ®æ ÊÜÞw, 

æ̈àÊÜÃÜ ±Üähæ ÊÜÞwPæãívÜ 
ŸÃÜ̧ æàPÜá Gí Ü̈á ÖæàÚ¨ªÝÃæ. D 
ÊÜáãÆPÜ ÓÜÊÜáá¨Ý¿áWÜÙÜ ®ÜvÜáÊæ 

æ̈ÌàÐÜ ÖÜÃÜw¨ªÝÃæ G®Ü°ÇÝX æ̈. D 
ÓÜíŸí«Ü̈ Ü ËwÁãÊÜ®Üá° ÓÝÊÜÞiPÜ 
hÝÆñÝ| Ü̈ÆãÉ ËàüÔÃÜáÊÜâ¨ÝX C¸ÝÅ×í 

Ü̈ãÄ®ÜÈÉ £ÚÔ¨ªÝÃæ. C Ü̈®Üá° B«ÜÄÔ 
±æäÈàÓÜÃÜá ÖÜÄàÍ… ±ÜäíhÝ ËÃÜá Ü̈œ ¹G®…GÓ… 
ÓæûÜ®… 196 («ÜÊÜáì Ü̈ B«ÝÃÜ̈ ÜÈÉ æ̈ÌàÐÜ 
ÖÜÃÜvÜáÊÜâ Ü̈á), 353(2) ( æ̈ÌàÐÜ ÖÜÃÜvÜÆá ÓÜáÙÜáÛ 
ÓÜá©ª ÖÜíbPæ) Aw ÍÝÓÜPÜ ±ÜäíhÝ ËÃÜá Ü̈œ 
±ÜÅPÜÃÜ| ¨ÝSÈÔ¨ªÝÃæ.

ÊÜááí©®Ü I¨Üá ©®ÜWÜÙÜ PÝÆ ÃÝgÂ¨ÜÈÉ WÝÚ ÊÜáÙæ
æ̧íWÜÙÜãÃÜá: ÃÝhÝÂ Ü̈ÂíñÜ ÊÜááí©®Ü 5 

©®ÜWÜÙÜÊÜÃæWæ AÆÉÈÉ WÜávÜáWÜá, ËáíaÜá ÓÜ×ñÜ 
ÊÜáÙæ¿ÞWÜÈ æ̈ Gí Ü̈á ÖÜÊÝÊÜÞ®Ü CÇÝTæ 
£ÚÔ æ̈. 

Ü̈ü| ñæÆíWÝ| ÊÜáñÜá¤ ®æÃæÖæãÃæWÜÙÜÈÉ ÓÜÃÝÓÜÄ 
ÓÜÊÜáá Ü̈Å ÊÜáorQRíñÜ 0.9 Q.Ëáà GñÜ¤ÃÜ̈ ÜÈÉ 
ÊæáàÆ¾or̈ Ü ÊÝ¿áá aÜívÜÊÜÞÃÜáñÜ̈ Ü ±ÜÄaÜÆ®æ 
DWÜ C æ̈. ±ÜäÊÜì©í Ü̈ Ü̈ü| 
ñÜËáÙÜá®Ýw®ÜÊÜÃæX®Ü EñÜ¤ÃÜ& Ü̈ü| ñÜWÜáY 
±ÜÅ æ̈àÍÜÊÜâ DWÜ Ü̈ü| ñæÆíWÝ| ÊÜáñÜá¤ 
®æÃæÖæãÃæWÜÙÜ ÊæáàÇæ ÓÜÃÝÓÜÄ ÓÜÊÜáá Ü̈Å ÊÜáorQRíñÜ 
0.9 Q.Ëáà GñÜ¤ÃÜ̈ ÜÈÉ ÃÝ¿áÆÔàÊÜÞ ÊÜáñÜá¤ 
ñÜËáÙÜá®Ýw®Ý Ü̈ÂíñÜ ÊÜá®Ý°Ã… PæãÈÉ¿áÊÜÃæWæ 
aÜívÜÊÜÞÃÜáñÜ̈ Ü ±ÜÄaÜÆ®æÀáí Ü̈ ÓÝWÜáñÜ¤̈ æ. 

Ü̈ü| ñÜËáÙÜá®Ýw®Ü ÊÜáñÜá¤ ®æÃæÖæãÃæWÜÙÜ ÊæáàÇæ 
ÓÜÃÝÓÜÄ ÓÜÊÜáá Ü̈Å ÊÜáorQRíñÜ 0.9 Q.Ëáà GñÜ¤ÃÜ̈ ÜÈÉ 
ÊæáàÆ¾or̈ Ü ÊÝ¿áá aÜívÜÊÜÞÃÜáñÜ̈ Ü ±ÜÄaÜÆ®æ 
PÜwÊæá¿ÞX æ̈ Gí Ü̈á ÊÜÞ×£ ¯àw æ̈.

PÜÃÝÊÜÚ, ÊÜáÇæ®ÝvÜá ÊÜáñÜá¤ Ü̈ü| JÙÜ®ÝvÜá 
AÆÉÈÉ aÜ̈ ÜáÄ Ü̈íñæ ÓÝ«ÝÃÜ| ÊÜáÙæ, EñÜ¤ÃÜ 
JÙÜ®ÝvÜá iÇÉæWÜÙÜÈÉ AÆÉÈÉ ñÜáíñÜáÃÜá ÊÜáÙæÀáí Ü̈ 
ÓÝ«ÝÃÜ| ÊÜáÙæ¿ÞWÜáÊÜ ÓÝ«ÜÂñæÀá æ̈. Êæáà 
12ÃÜÊÜÃæWæ PÜ®ÝìoPÜ̈ Ü ̈ Üü| JÙÜ®Ýw®Ü ±ÜÅñæÂàPÜ 
ÓÜ§ÙÜWÜÙÜÈÉ WÜípæWæ 30&40 Q.Ëáà ÊæàWÜ̈ ÜÈÉ WÝÚ 
ÓÜ×ñÜ ÊÜáÙæ¿ÞWÜÈ æ̈. AÆÉÈÉ WÜávÜáWÜá, ËáíaÜá 
ÓÜ×ñÜ PÜÃÝÊÜÚ, ÊÜáÇæ®ÝvÜá ÊÜáñÜá¤ ̈ Üü| JÙÜ®ÝvÜá 
iÇÉæWÜÙÜÈÉ ÊÜáÙæ ÊÜááí Ü̈áÊÜÄ¿áÈ Ü̈áª, EñÜ¤ÃÜ 
JÙÜ®ÝvÜá iÇÉæWÜÙÜÈÉ J| ÖÜÊæ CÃÜÈ æ̈.

æ̧íWÜÙÜãÃÜá »ÝWÜ̈ ÜÈÉ »ÝWÜÍÜ@ ÊæãàvÜ PÜË Ü̈ 

ÊÝñÝÊÜÃÜ| CÃÜÈ æ̈. WÜípæWæ 30&40 Q.Ëáà 
ÊæàWÜ̈ ÜÈÉ ¹ÃÜáWÝÚÁãí©Wæ WÜávÜáWÜá ÓÜ×ñÜ 
ÊÜáÙæ¿ÞWÜáÊÜ ÓÝ«ÜÂñæ C æ̈. WÜÄÐÜu ÊÜáñÜá¤ PǕ ÐÜu 

ñÝ±ÜÊÜÞ®Ü PÜÅÊÜáÊÝX 34 wXÅ ÓæÈÕ¿áÓ… ÖÝWÜã 
21 wXÅ ÓæÈÕ¿áÓ… CÃÜÈ æ̈. ¹ÔÆá PÜãvÜ 
ÖæaÝcXÃÜÈ Ü̈áª, ñÝ±ÜÊÜÞ®Ü HÄÚñÜ PÝ|È æ̈.

PæÆ iÇæÉWÜÙÜÈ WÜávÜáWÜá ÓÜ×ñÜ ÊÜáÙæ ÓÝ«ÜÂñæ
WÜáÃÜáÊÝÃÜ bPÜRÊÜáWÜÙÜãÃÜá, ÖÝÓÜ®Ü, PæãvÜWÜá, 
ÊæáçÓÜãÃÜá, ÊÜáívÜÂ, ñÜáÊÜáPÜãÃÜá ÊÜáñÜá¤ 
aÝÊÜáÃÝg®ÜWÜÃÜ iÇÉæWÜÙÜÈÉ Jí Ü̈á A¥ÜÊÝ 
GÃÜvÜá ÓÜ§ÙÜWÜÙÜÈÉ ¹ÃÜáWÝÚÁãí©Wæ WÜávÜáWÜá 
ÓÜ×ñÜ ÊÜáÙæ¿ÞWÜáÊÜ ÓÝ«ÜÂñæ C æ̈. PæãàÇÝÃÜ, 
bñÜÅ Ü̈áWÜì, ÃÝÊÜá®ÜWÜÃÜ, æ̧íWÜÙÜãÃÜá 
WÝÅÊÜÞíñÜÃÜ, æ̧íWÜÙÜãÃÜá ®ÜWÜÃÜ, bPÜRŸÙÝÛ±ÜâÃÜ 
ÊÜáñÜá¤ ÎÊÜÊæãWÜY iÇÉæWÜÙÜÆãÉ WÜávÜáWÜá ÓÜ×ñÜ 

ÊÜáÙæ¿ÞWÜÈ æ̈. ŸÙÝÛÄ, ¨ÝÊÜ|WæÃæ ÊÜáñÜá¤ 
Ëg¿á®ÜWÜÃÜ iÇÉæWÜÙÜÈÉ J| ÖÜÊÝÊÜÞ®Ü 
ÊÜááí Ü̈áÊÜÄ¿áÈ æ̈. æ̧ÙÜWÝË, «ÝÃÜÊÝvÜ, 
WÜ̈ ÜWÜ ÊÜáñÜá¤ ÖÝÊæàÄ iÇÉæWÜÙÜÈÉ Jí Ü̈á A¥ÜÊÝ 
GÃÜvÜá ÓÜ§ÙÜWÜÙÜÈÉ ÖÜWÜáÃÜ ÊÜáÙæ¿ÞWÜáÊÜ ÓÝ«ÜÂñæ 
C æ̈. ¸ÝWÜÆPæãàpæ, ¹à Ü̈Ã…, PÜÆŸáÃÜX, 
Pæã±Ü³ÙÜ, ÃÝ¿áaÜãÃÜá, Ëg¿á±ÜâÃÜ ÊÜáñÜá¤ 
¿Þ Ü̈XÄ iÇÉæWÜÙÜÈÉ J| ÖÜÊæ CÃÜÈ æ̈.

BÖÝÃÜ ±ÜäÃæçPæWæ ±Ü¿Þì¿á BÂ±…Wæ ÖæãàpæÇ…WÜÙÜ ¯«ÝìÃÜ
æ̧íWÜÙÜãÃÜá: BÖÝÃÜÊÜ®Üá° ÓÜÃÜŸÃÝgá ÊÜÞvÜáÊÜ AXÅWæàoÃ… 

BÂ±… ÓÜíÓæ§WÜÙÜá Ü̈á¸ÝÄ PÜËáÐÜ®… ±Üvæ̈ ÜáPæãÙÜáÛÊÜ ×®æ°Çæ 
®ÜWÜÃÜ̈ Ü ÃæÓæãràÃæíp…WÜÙÜá BÖÝÃÜ ÓÜÃÜŸÃÝiWæ ±Ü¿Þì¿á 
ÊÜÞWÜìÊÜ®Üá° PÜívÜáPæãíw æ̈.

®ÜWÜÃÜ̈ Ü ÖæãàpæÇ…, ÃæÓæãràÃæíp…WÜÙÜá ÖæãÓÜ ñÜíñÜÅhÝn®Ü 
ÊÜ®Üá° ŸÙÜPæ ÊÜÞwPæãívÜá ÊÝp…Õ BÂ±… B«ÝÄñÜ væÈÊÜÄ 
ÊÜÂÊÜÓæ§¿á®Üá° ÊÜÞwPæãíw Ü̈áª, D ÊÜáãÆPÜ BÖÝÃÜ ÓÜÃÜŸ 
ÃÝiWæ ÊÜÂÊÜÓæ§ ÊÜÞwPæãíw æ̈. A®æàPÜ ÃæÓæãràÃæíp…, 
ÖæãàpæÇ…WÜÚWæ AXÅWæàoÃ… BÂ±…WÜÙÜ Ü̈á¸ÝÄ PÜËáÐÜ®… 

æ̈ãvÜx ÓÜÊÜáÓæÂ¿ÞX ±ÜÄ|ËáÔ Ü̈áª, Pèv… QaÜ®… WÜÙÜá BÂ±… 
B«ÝÄñÜ væÈÊÜÄ ÊÜÂÊÜÓæ§¿á®æ°à ®Üí¹PæãívÜá ÖæãàpæÇ… 
E Ü̈ÂÊÜáÊÜ®Üá° ®ÜvæÓÜá£¤Êæ. Jí Ü̈á PÜvæ D B±… ÓÜíÓæ§WÜÙÜ 

PÜËáÐÜ®… ̈ Üá¸ÝÄ¿ÞX Ü̈áª, PÝËáìPÜÄWæ ÓÜíŸÙÜ PæãvÜÆã 
PÜÐÜr±ÜvÜá£¤Êæ. ÊæáàÇÝX BÂ±…WÜÙÜá Öæbc®Ü Ä¿ÞÀá£¿á®Üã° 
PæàÙÜá£¤ÃÜáÊÜâ Ü̈á ÊÜáñÜ¤ÐÜár ®ÜÐÜrPæR PÝÃÜ|ÊÝWÜá£¤̈ æ.  D BÂ±… 
ÓÜíÓæ§WÜÙÜá WÝÅÖÜPÜÃÜ ËÊÜÃÜWÜÙÜ®Üá° ÃæÓæãràÃæíp… WÜÙæãí©Wæ 
ÖÜíbPæãÙÜáÛ£¤ÆÉ. C Ü̈Äí Ü̈ ÖæãàpæÇ… ÃæÓæãràÃæíp… WÜÚWæ 
ñÜÊÜá¾ WÝÅÖÜPÜÃÜá ¿ÞÃÜá, ¿ÞÊÜ ÊÜWÜì Ü̈ÊÜÃÜá G®Üá°ÊÜâ Ü̈á 
£Ú¿áá£¤ÆÉ D ×®æ°Çæ A®æàPÜ ÃæÓæãràÃæíp… WÜÙÜá ñÜÊÜá¾̈ æà 
ÓÜÌíñÜ væÈÊÜÄ ÊÜÂÊÜÓæ§ ÊÜÞwPæãÙÜÛÆá bíñÜ®æ ®ÜvæÔÊæ. A®æàPÜ 
ÃæÓæãràÃæíp… WÜÙÜá C Ü̈PÝRX ñÝí£ÅPÜ ±ÝÆá¨ÝÃÜÃæãí©Wæ 
aÜaæì ®ÜvæÓÜá£¤Êæ. DWÝWÜÇæà A®æàPÜ ÖæãàpæÇ… WÜÙÜá BÖÝÃÜ 
væÈÊÜÄ ÊÜÞvÜÆá ñÜÊÜá¾̈ æà ÊÝoÕ… BÂ±… ÊÜÂÊÜÓæ§ 
ÊÜÞwPæãíw Ü̈áª ¿áÍÜÔÌ¿ÞXÊæ. 

D BÂ±… ÊÜÂÊÜÓæ§Àáí Ü̈ ÖæãàpæÇ…®ÜÊÜÄWæ ®ÜÐÜrËÆÉ WÝÅÖÜPÜ 
ÄWÜã Öæbc®Ü ÖæãÃæÀáÆÉ. BÂ±… ®ÜÈÉ ÖÝ¿å… ÖæàÚ Êæá®Üá 
ÊÜ®Üá° ¸èÅÓ… ÊÜÞw æ̧àPÝ Ü̈ª®Üá° BvÜìÃ… ÊÜÞw Ü̈Ãæ ÓÝPÜá, 
3 Äí Ü̈ 5 QËáà ÊÝÂ²¤ÁãÙÜWæ PæàÊÜÆ 25Äí Ü̈ 30 ÃÜá. 
aÝh…ì Ë˜Ô ±ÜäÃæçPæ ÊÜÞvÜá£¤Êæ. ÓÜ§Ú¿áÊÝX BÖÝÃÜ 
±ÜäÃæçPæ ÊÜÞvÜáÊÜ ±Ü̈ Üœ£¿á®Üá° A®æàPÜ ÖæãàpæÇ…WÜÙÜá 
Cí©WÜã EÚÔPæãíwÊæ. AXÅWæàoÃ… BÂ±…WÜÙÜá ŸÃÜáÊÜâ 

Ü̈PÜãR ÊÜáá®Ü° Jí Ü̈á Ü̈ãÃÜÊÝ~ PÜÃæ ÊÜÞw Ü̈Ãæ ÖæãàpæÇ…
WÜÙÜá ²hÝj væÈÊÜÄ PæãvÜá£¤̈ ÜªÊÜâ. Cí©WÜã PæÆÊÜâ QËáà 
ÊÝÂ²¤Wæ D ÓÜí±ÜÅ¨Ý¿áÊÜ®Üá° EÚÔPæãíw Ü̈áª BÖÝÃÜ 
±ÜäÃæçPæ ÊÜÞvÜá£¤Êæ. ̄ ÐÝrÊÜíñÜ WÝÅÖÜPÜÃÜ ±ÜvæÁáà ̄ ÊÜÞì| 
ÊÝWÜá£¤̈ æ Gí Ü̈á ÖÜÙæ¿á ÖæãàpæÇ… ÊÜÞÈàPÜÃÜá ÖæàÙÜáñÝ¤Ãæ.

Êæã¸æçÇ… gWÜÙÜ: ÊæáPÝÂ¯P… Gíi¯¿áÃ… PæãÇæ
æ̧íWÜÙÜãÃÜá: PÜÙÜÛñÜ®Ü ÊÜÞw Ü̈ª Êæã æ̧çÇ… ×í©ÃÜáXÓÜáÊÜ ËaÝÃÜPæR ®Üvæ̈ Ü gWÜÙÜ 

ÊæáPÝÂ¯P… Gíi¯¿áÃ…JŸºÃÜ PæãÇæ¿áÈÉ AíñÜÂÊÝX æ̈.
D ŸWæY ÊÜÞWÜw ÃÜÓæ¤ ±æäÈàÓ… sÝOæ¿áÈÉ ±ÜÅPÜÃÜ| ̈ ÝSÇÝX Ü̈áª, BÃæãà² 

ÊÜá®æãàh…®Ü®Üá° Ÿí˜ÓÜÇÝX æ̈ Gí Ü̈á ±æäÈàÓÜÃÜá £ÚÔ ª̈ÝÃæ. ÊÜÞWÜw ÃÜÓæ¤ 
±æäÈàÓ… sÝOÝ ÊÝÂ²¤¿á ÃÝhÝi®ÜWÜÃÜ PæçWÝÄPÝ ±ÜÅ æ̈àÍÜ̈ ÜÈÉ ®Üvæ̈ Ü 
gWÜÙÜ̈ ÜÈÉ AŸáªÇ… ÊÜáÈàP… ÊÜáêñÜ±Üqr̈ ªÝ®æ. AÊÜÃÜ ÓÜÖÝ¿áPÜ hæç®ÜáÇ… 
WÜí¼àÃÜÊÝX WÝ¿áWæãíw ª̈ÝÃæ. AŸáªÇ… ÊÜáÈàP… ÊÜáñÜá¤ hæç®ÜáÇ… AÊÜÃÜá 
I Ü̈á ÊÜÐÜìWÜÚí Ü̈ TÝÓÜX PÜí±Ǖ ¿áÈÉ PæÆÓÜ ÊÜÞvÜá£¤̈ ÜªÃÜá Gí Ü̈á ÖæàÚ Ü̈ÃÜá.  

BÃæãà² ÊÜá®æãàh… ±æäàoìÃ… PÜí±Ǖ ¿áÈÉ væÈÊÜÄ Hhæíp… BX PæÆÓÜ 
ÊÜÞvÜá£¤̈ Üª. AŸáªÇ… ÊÜáÈàP… AÊÜÃÜ PÜaæàÄWæ ñæÃÜÚ Ü̈ª ÊÜá®æãàh… Êæã æ̧çÇ… 
Jí Ü̈®Üá° PÜÙÜÛñÜ®Ü ÊÜÞw Ü̈ª. D Ü̈êÍÜÂÊÜ®Üá° AŸáªÇ… ÊÜáÈàP… ÊÜáñÜá¤ hæç®ÜáÇ… 
ÔÔqË¿áÈÉ ®æãàw Ü̈ªÃÜá. Êæã æ̧çÇ… ×í©ÃÜáXÓÜáÊÜíñæ ÊÜá®æãàh…Wæ  
JñÝ¤ÀáÔ Ü̈ÃÜá. B Ü̈Ãæ BÃæãà² Êæã æ̧çÇ… ̄ àvÜ̈ æà AŸáªÇ… ÊÜáÈàP… ÊÜáñÜá¤ 
hæç®ÜáÇ… ÊæáàÇæ ÖÜÇÉæ ®ÜvæÔ ª̈Ý®æ. ®ÜíñÜÃÜ AŸáªÇ… ÊÜáÈàP…Wæ aÝPÜáË¯í Ü̈ 
CÄ Ü̈á PæãÇæ ÊÜÞw ª̈Ý®æ. hæç®ÜáÇ…Wæ WÜí¼àÃÜ WÝ¿áWÜÙÝX Ü̈áª, BÓÜ³ñæÅ¿áÈÉ 
bQñæÕ ±Üvæ¿áá£¤̈ ªÝÃæ Gí Ü̈á ±æäÈàÓ… ÊÜáãÆWÜÙÜá £ÚÔÊæ.
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